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reziume

21-e saukuneSi marketingis erT-erT cen-
tralur sakiTxs gamoyenebuli instrumen-
tebis efeqtianobis analizi warmoadgens.
statiaSi gaanalizebulia farmacevtuli ko-
mpaniebis 2015 wlis satelevizio ganTavse-
bebi da maTi Sedegebi.

statiaSi ganxilulia konkretuli Sede-
gebi, romelic gamowveuli iqna sxvadasxva ti-
pis satelevizio aqtivobebis mixedviT. sta-
tia gvaCvenebs sxvadasxva mosazrebas imis Sesa-
xeb, Tu rogor xdeba marketinguli kampaniebis
analizi da erT-erT meTods gvTavazobs.

sakvanZo sityvebi:
media dagegmareba da ganTavseba
marketinguli kvleva
marketinguli kampaniebis efeqtianobis

analizi

Sesavali

dRemde saqarTveloSi aravis ukvlevia
sacalo qselebis marketinguli kampanieb-
is efeqtianoba. rogorc cnobilia marketin-
guli kampaniebi yovelTvis garkveul xar-
jTan aris dakavSirebuli. dRes saqarTve-
loSi yvelaze ZviradRirebuli sateleviz-
io komunikaciaa, iseve rogorc mTels msof-
lioSi. Sesabamisad, yvelaze mniSvnelova-
nia, gaanalizdes marketinguli aqtivobebi
satelevizio ganTavsebebis WrilSi da saSu-
aleba misces saqarTveloSi moRvawe riTei-
lerebs swori finansuri da marketinguli
gadawyvetilebebi miiRon.

naSromis mizania, naTlad warmoaCinos
is ZiriTadi problematika, rac sacalo qsel-
ebs eqmnebaT satelevizio marketinguli aq-
tivobebis kuTxiT. aRniSnuli miznis misaR-
wevad, aucilebelia gaanalizdes mimdinare
wlis satelevizio ganTavsebebi. es ukanaskne-
li aucileblad unda iqnas Sewonili bren-
debis moxmarebasTan. satelevizio komunika-
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cia, romelic saimijo parametrebis koreq-
cias emsaxureba, aucileblad unda iqnas Se-
darebuli arsebul saimijo parametrebs da
mis kvlevas. satelevizio ganTavsebebis daT-
vla saqarTveloSi 2015 wlis ganmavlobaSi
mxolod fiflmetrebiT xdeboda. fiflmetri
eleqtronuli mowyobilobaa. is instalir-
deba televizorze, raTa deteqcia gaukeTos
da daaregistriros sakuTar mexsierebis blo-
kSi sakvlevi panelis ojaxis wevrebis sxva-
dasxva qmedeba.

statiaSi gaanalizebulia farmacevtu-
li riTeilerebis satelevizio aqtivobebi,
iseve rogorc maTi saimijo da samomxmare-
blo bazris wilebi da masze satelevizio
aqtiurobis gavlenebi. kvlevis obieqtebi
arian farmacevtuli kompaniebi: psp, aversi,
jipisi, farmadepo, humaniTi jorjia.

statiis mecnierul siaxles warmoad-
gens is faqtori, rom dRemde ar yofila
saqarTveloSi sacalo qselebis marketingu-
li kampaniebis efeqtianobis kompleqsuri
analizi, ar momxmdara calkeuli mimarTu-
lebebis Seswavla.

2015 wlis marketinguli kampaniebis
analizi farmacevtul sferoSi

2015 wlis ganmavlobaSi gansxvavebuli
iyo farmacevtul bazarze marketinguli
kompaniebis aqtivobebi. Sesabamisad, mniS-
vnelovania pirvel etapze gavaanalizoT es
moqmedebebi. kvlevisaTvis veyrdnobiT TM
AR saqarTvelos monacemTa bazas, romlis
damuSavebac sakvoloqvuimo naSromisTvis
gakeTda. kvleva exeba satelevizio ganTavse-
bebis monitorings. 2016 wlis 1 ianvridan
satelevizio auditoriis kvlevis paneli 450
ojaxamde gaizarda, romlebic gadanawile-



103

bulia Semdegnairad: 200 ojaxi TbilisSi,
xolo 250 ojaxi regionalur qalaqebSi
(quTaisi, baTumi, rusTavi, gori, zugdidi, foTi).

satelevizio auditoriis kvlevis pane-
lisaTvis generaluri erToblioba moicavs
saqarTvelos qalaqebis (saerTo mosaxleo-
biT 45,000 da meti) mosaxleobas 4 wlis
asakidan, romelnic cxovroben saojaxo meur-
neobaSi da gaaCniaT minimum 1 televizori.
monacemTa gadacema warmoebis centrSi xdeba
yovelRame Cveulebrivi satelefono xazis,
an metris gadamcem mowyobilobaSi Camonta-
Jebuli GSM modemis meSveobiT. 

fiflmetrebSi arsebuli monacemebis miRe-
ba da Senaxva xdeba specializebuli progra-
muli uzrunvelyofa poluqsis meSveobiT.

programuli uzrunvelyofisaTvis gamo-
iyeneba specialuri programa - ariana. ari-
ana saSualebas aZlevs klientebs swrafad
da efeqturad gaanalizon satelevizio aud-
itoriis gazomvebis Sedegebi. iseTi detalu-
ri da maRali xarisxis monacemebis damuSave-
ba, romlebic satelevizio auditoriis ga-
zomvebis Sedegad miiReba ubralod SeuZle-
beli iqneboda, rom ara mravalmxrivi da
kompleqsuri programuli uzrunvelyofa
rogoricaa ariana.

rogorc kvleva gviCvenebs 2015 wlis man-
Zilze satevizio kampaniebis farmacevtuli
sacalo movaWreebis xuT did kompanias da
erT axladdafuZnebul organizacias hqonda.
maTma wliurma biujetma 2015 wlisaTvis 5 008
460 amerikuli dolari Seadgina. kompaniebs
winaswar hqondaT gancxadebuli biujetebi
da isini garkveulwilad fasdaklebebsac
iRebdnen. aRniSnuli Tanxa mocemulia fas-
daklebebis gareSe. 2015 wels marketingul
aqtivobebSi yvelaze didi danaxarji kompa-
nia psp-s hqonda. misi biujeti satelevizio
ganTavsebebis kuTxiT 2 285 235 dolari iyo.
yvelaze mcire 93 360$ farmadepos wili gax-
da. meore adgilas jipisis marketinguli
danaxarji SeiZleba CaiTvalos. jipisi ori
brendiT moRvaweobs bazarze. esenia saafT-
iaqo qseli jipisi da siti farma. orive
maTgans 2015 wlis ganmavlobaS aqtiuri
satelevizio ganTavsebebi hqonda.

mniSvnelovania gavaanalizoT, Tu rome-
li Tveebi iyo mniSvnelovani satelevizio
ganTavsebebisaTvis.  yvelaze aqtiuri se-
zoni marketingulad sacalo sferoSi mo-
muSave farmacevtuli kompaniebisaTvis marti
da aprili iyo. es periodi mniSvnelovnad

daemTxva kompaniebis erT-erTi ZiriTadi
produqti kosmetikuri saSualebebis pro-
mouSenis periods. aseve am periodisaTvis
psp-m daiwyo wamaxalisebeli gaTamaSeba mom-
xmarebelTaTvis, romelsac aqtiuri sarek-
lamo kampania mohyva.

aqtivobiT gamoirCeoda dekembris Tvec.
am periodis ganmavlobaSi kompaniebis um-
ravlesobas asaTvisebeli aqvs xolme wlis
dasawyisSi gancxadebuli marketinguli
biujeti televiziebisaTvis. aseve dekemberi
momxmarebelTa aqtiurobiT mkveTrad gam-
oirCeva, rac riTeilerebisaTvis cnobilia
da amitom sareklamo aqtivoba swored am
periodisaTvis izrdeba.

mniSvnelovania, gansazRvroT Tu raSi
gadaanawiles farmacevtulma sacalo qse-
lebma biujetebi da ra iyo maTTvis marke-
tinguli kampaniebis ZiriTadi gzavnilebi.
ganvixiloT TiToeuli maTgani. yvelaze
intensiurad marketingul kampaniebSi saca-
lo qselebi fasdaklebebis aqciebis Sesax-
eb awvdidnen momxmarebels informacias. am
kuTxiT yvelaze aqtiuri jipisi iyo. jipi-
si samomxmareblo kvlevebis did nawilSi
yvelaze Zvirian da premium saafTiaqo qse-
lad aris dasaxelebuli. fasebis komuni-
kaciis  kuTxiT man mTeli wlis manZilze
389 923 dolari daxarja. fasebis Sesaxeb
aqtiur kampaniebs atarebda psp-c. misi biu-
jeti am kuTxiT 2015 wels 363 108 dolars
aRwevda. farmadepos mwire biujeti mTli-
anad fasdaklebebis sistemebis momxmareb-
lisaTvis gacnobas exeboda. mTlianad far-
macevtuli kompaniebis biujetebi rom avi-
RoT da is gadavanawiloT imis mixedviT,
Tu ra Tanxa daxarjes maT fasdaklebebis
kuTxiT, aseT suraTs miviRebT:
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sididiT meore nawili biujetisa fra-
guli kosmetikis Sesaxeb komunikacias da-
eTmo. am sferoSi farmacevtuli sacalo
qselebidan mxolod ori kompania aqtiurob-
da. mxolod jipisim da psp-m moaxdines am
mimarTulebiT komunikacia. 2015 wels psp-m
marketinguli aqtivoba daiwyo, romelic
bazarze „franguli dReebis” saxiT damkvid-
rda. frangulma dReebma psp-Si sistematuri
xasiaTi miiRo da yoveli Tvis pirvelidan
Svid ricxvamde gagrZelda. aRniSnuli di-
agrama gviCvenebs, Tu ra Tanxa iqna daxar-
juli am mimarTulebis marketinguli aq-
tivobebisaTvis:

2015 weli farmacevtuli sacalo qseleb-
isaTvis mniSnelovani iyo teqnologiuri
ganviTarebis kuTxiT. am wels pirvelad
saqarTveloSi SesaZlebeli gaxda mobil-
uri aplikaciiT produqtis SeZena. psp-m
inovaciuri tipis servisi danerga momx-
mareblisaTvis da maT produqtis mobil-
uri aplikaciiT SeZena SesTavaza, rac aqam-
de SeuZlebeli iyo. am mimarTulebiT jip-
isic aqtiurobda, Tumca am kompaniis ap-
likacia produqtebis SeZenis SesaZleblo-
bas ar iZleva da mxolod sainformacio
xariaTi aqvs. psp-m mobiluri aplikaciis
gacnobis mizniT momxmarebels satelevio
aqtivoba SesTavaza, raSic 106 470 dolari
daxarja. mobiluri aplikaciebis komuni-

kaciisaTvis daxarjuli satelevizio Tanx-
ebi ase gamoiyureba:

sakvlevi periodis manZilze saafTiaqo
sacalo qselebidan wamaxalisebeli gaTa-
maSeba orma kompaniam gaakeTa. es kompanie-
bi iyvnen aversi da psp. psp-m noemberSi
gaakeTa erTi gaTamaSeba. xolo psp-m oTxi
sezonis manZilze oTxi gaTamaSeba moawyo.
orive kompaniam gaTamaSebebs rusTavi 2-is
eTeri dauTmo. Sesabamisad, psp-s wamaxalise-
beli gaTamaSebisaTvis ufro meti Tanxis
daxarjva dasWirda, vidre averss. amas
uCvenebs kvlevis Sedegad miRebuli dia-
gramac. TiTqmis 70% daxarjuli biujetisa
psp-ze modis, xolo 30% aversze.

2015 wlis ganmavlobaSi aqtiurad mox-
da saafTiaqo sacalo qselebis mier bavS-
vTa produqtebis promouSeni. sxvadasxva
periodis manZilze sistematurad xdeba ori
kompaniis mier bavSvTa dReebis komunicir-
eba. am kuTxiT psp-m 138 695 dolari daxarja,
xolo jipisim 30 513 dolari.

zafxulis periodis ganmavlobaSi mkve-
Trad imatebs moTxovna mzis damcavi seri-
is kosmetikis saSualebebze. Sesabamisad, am
mimarTulebas kompaniebma sareklamo drois
didi nawili dauTmes. ori kompania aqtiu-
robda 2015 wlis manZilze. eseni iyvnen aversi
da psp.

wlis ganmavlobaSi kompaniebi xSirad
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ulocaven xolme momxmarebels televizi-
idan sxvadasxva dResaswaulebs. ZiriTadad
es Soba-axal welsa da aRdgomas xdeba. am
kuTxiT mxolod ori kompania aqtiurobda
2015 wlis manZilze. mxolod milocvaSi
kompaniebma 200 000 dolarze meti daxarjes.
ai, ras gviCvenebs grafiki:

rac Seexeba saafTiaqo sacalo qseleb-
is marketinguli kampaniebisTvis daTmobil
arxebs. kampaniebi ZiriTadad or arxze mim-
dinareobda. eseni iyvnen rusTavi 2 da ime-
di. am arxebze yvelaze didi raodenobiT
biujeti iqna daxarjuli.

analizi gviCvenebs, rom media dagegmare-
bis kuTxiT yvelaze efeqtiani farmacevtu-
li riTeilerebidan jipisi iyo. man Sedare-
biT naklebi biujetiT yvelaze didi raode-
nobiT GRP-is dagroveba SeZlo. GRP, anu Gross
Rating Point - standartuli sazomia sareklamo
saqmeSi da zomavs reklamis zegavlenas. mis
gamosaTvlelad saWiroa miRweruli mizno-
brivi bazris % gavamravloT zegavlebis
sixSireze.  yvelaze araefeqturad aversma
dagegma 2015 wlis media kampaniebi, rasac
qvemoTmocemuli cxrili aCvenebs. dagrovili
GRP-s Sedareba Semdegnairia:

aRniSnuli analizi aCvenebs, rom 2015
wlis ganmavlobaSi farmacevtuli sacalo
qselebi aqtiurad iyvnen warmodgenili

televiziebiT da cdilobdnen TavianTi
gzavnilebi satelevizio eTerebiT miewode-
binaT momxmarebelTaTvis.

2. farmacevtuli riTeilerebis
komunikaciis efeqtianoba

farmacevtuli riTeilerebis komunikaci-
is efeqtianobisaTvis mniSvnelovania Catare-
bul iqnas kvleva. rogorc cnobilia mar-
ketinguli kampaniebis efeqtianoba ori me-
TodiT SeiZleba gaizomos. esenia gayidvebis
maCveneblebis Sedareba Catarebul RonisZie-
bebTan da meore - kvleva. kvlevas ramdenime
parametris Cveneba SeuZlia, romelic miu-
TiTebs ama Tu im kampaniis warmatebulobas.

Tavdapirvelad ganvixiloT saafTiaqo
qselebis cnobadoba. ramdenad misca Sede-
gi marketingulma kampaniebma farmacevtul
riTeilerebs efeqti. pirvel rigSi unda
gaizomos cnobadoba.

spontanuri cnobadobis mixedviT samomx-
mareblo cnobierebaSi 4 brends ukavia wamy-
vani poziciebi. psp-s 100%-iani jamuri cno-
badobidan 90% spontanurad ixsenebs. spon-
tanuri cnobadobis 52%-s ki pirveli rigis
cnobadoba Seadgens, anu, rogorc cnobadobis
zogadi maCveneblebi, aseve industriasTan
asocirebulobis mixedviT 2015 wels psp aris
bazris lideri. spontanuri cnobadobis
mixedviT meore adgilzea aversi. miuxeda-
vad imisa, rom aversis jamuri cnobadobac
100%-ia, spontanurad am brends mxolod 76%
ixsenebs. aqedan ki pirveli rigis cnobado-
ba mxolod 18%-ia. jipisi-s TOM 15,7%-ia, ja-
muri spontanuri ki - 60,5%. miuxedavad imi-
sa, rom jipisis-s aversze 16%-iT dabali
spontanuri cnobadoba aqvs, am brendis cno-
badobis struqtura SedarebiT ufro jansa-
Ria. farmadepos 50%iani spontanuri cnoba-
doba ZiriTadad Sedgenilia meore da mom-
devno rigis spontanuri cnobadobis xarj-
ze. yvela danarCeni saafTiaqo brendis spon-
tanuri cnobadoba migviTiTebs am brendeb-
is niSur xasiaTze. am brendebidan Sedare-
biT gamorCeulia impeqsi, romelsac wvril
brendebs Soris yvelaze maRali - 8,3%-iani
spontanuri cnobadoba aqvs. zogadad, samo-
mxmareblo cnobierebis 90% aTvisebulia
psp, aversi, jipisi, farmadepos TOM-is mier.

brendebi erTmaneTisgan gansxvavdebian
regionalur WrilSi spontanuri cnobadobis
erTgvarovnebis doniT. yvelaze erTgvaro-
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vani maCveneblebi aqvs psp-s, misi sponta-
nuri cnobadoba meryeobs 81%-dan (baTumi)
– 95%-mde (quTaisi da Tbilisi). miuxedavad
imisa, rom  aversic masobrivi brendia, misi
spontanuri cnobadoba mniSvnelovnadaa
mibmuli geografiaze. aversis spontanuri
cnobadoba meryeobs 59% (zugdidi) – 89%-
mde (quTaisi). sakmaod gafantulia jipisis
monacemebic, mas yvelaze dabali spontanu-
ri cnobadoba aqvs rusTavSi (42%) da yve-
laze maRali - zugdidSi (73%). farmadepos
spontanuri cnobadoba minimum 29% (baTumi)
da maqsimum 57%-ia (zugdidi).

cnobadobis Tema rom SevajamoT pirvel
adgilze momxmarebelTa Soris psp lider-
obs, meore adgili averss uWiravs, mesame adg-
ilze jipisia, xolo bolo adgils farmade-
po ikavebs. ase rom, satelevizio kampaniebis
efeqtianoba pirdapirproporciulad aisaxe-
ba kompaniis cnobadobaze. Tumca aRsaniSna-
via, rom cnobadobaze aramarto satelevizio
kampaniebi, aramed qselis arsebobac did gav-
lenas axdens.

mniSvnelovania kvlevaSi vnaxoT saafTi-
aqo qselebiT kmayofilebac. momxmareblebis
kmayofileba ramdenime parametrisgan aris
Sedgenili. imisaTvis, rom kmayofileba gai-
zomos mniSvnelovania calkeuli faqtore-
bis gazomva da maTi Sejameba.

ZiriTadad, kmayofilebis indeqsi igeba
ramdenime parametrebze dayrdnobiT. ese-
nia: spontanuri cnobadoba, xSiri moxmareba
da ZiriTad brendad dasaxeleba.

kvlevam aCvena, rom saafTiaqo brendeb-
is mimarT kmayofilebis ganmsazRvreli
yvelaze woniani cvladebia momsaxurebis
xarisxi da brendis rwmenis mizezebi. es
ori faqtori erTad kmayofilebis 47%-s
gansazRvravs.

sami tipis kmayofilebis indeqsi arse-
bobs: kmayofileba konkretuli brendiT;
kmayofileba konkurentuli brendebiT da
am ori tipis idneqsze dayrdnobiT agebu-
li efeqturi kmayofilebis indeqsi.

Tbilissa da regionebSi kmayofilebis
indeqsi TiTqmis Tanabaria. afTiaqis momx-

marebelTa Soris yvelaze kmayofili psp-s
momxmarebelia, mas meore adgilas mosdevs
jipisis moxmarebeli. yvelaze ukmayofilo
ki farmadepos momxarebelia. aRniSnuli Se-
degi mWidrodaa dakavSirebuli im SedegebT-
an, rac satelevizio ganTavsebebma aCvena.

daskvna

amgvarad, statiis damuSavebis ramdeni-
me ZiriTadi  Sedegi gamoikveTa. analizma
aCvena, rom marketinguli efeqtianoba mkveT-
rad aris dakavSirebuli iseT indeqsebTan,
rogoricaa kmayofileba da cnobadoba, rac
TavisTavad pirvelad arCevans ganapirobebs.
marketinguli efeqtianoba sacalo qseleb-
Si cvlis TOM (Top of Mind)-sac. TOM - pirve-
li rigis cnobadoba gviCvenebs brendis aqtu-
alurobas, asociacias, CarTulobas industri-
asTan. rac ufro maRalia brendis TOM cno-
badoba miT ufro metia misi gavlena momx-
mareblis arCevanze. marketinguli aqtivoba
ganapirobebs spontanur cnobadobas. sponta-
nuri cnobadoba grovdeba gamocdilebis, mar-
ketinguli komunikaciis, farTo qselis, produ-
qciis/momsaxurebis xarisxis da fasebis ko-
relaciis Sedegad. ZiriTadad rac ufro aq-
tiuria brendi miT maRalia misi spontanuri
cnobadoba da miT ufro didi am kompaniis
gayidvebis.

kvlevam aseve aCvena, rom yvelaze mniSvne-
lovani sezoni farmacevtuli sacalo baz-
risTvis gayidvebis kuTxiT marti, ivlisi da
dekemberia, razec marketinguli aqtivobis
yvelaze didi datvirTva modis.

satelevizio ganTavsebebis kuTxiT anali-
zma aCvena, rom yvelaze efeqturi ganTavseba
kompania jipisis hqonda. Sesabamisad, mniS-
vnelovania swori satelevizio dagegmareba.
sacalo qselebis mxolod mcire nawili
satelevizio ganTavsebas ara drois mixed-
viT aramed GRP-iT yidulobs, rac ganTavseb-
is efeqturobas metad zrdis. Sesabamisad,
analizma aCvena, rom GRP-iT satelevizio
eTeris yidva SesaZlebelia ufro metad mo-
mgebiani iyos, vidre drois mixedviT.
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Summary

One of the central issues in marketing in 21th century is the analysis of effectiveness of marketing campaigns.
The article is based on analyses of TV campaigns of pharmaceutical companies and on analyses TV viewing
behavior.

In the article are described results of TV viewing behavior after TV campaign. It is about the methodology
how is possible to measure the effectiveness of marketing campaigns. In the article is offered one methodology of
effectiveness measurement.
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